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Eduventures® Research, which is ACT | NRCCUA®’s research division, 
provides primary research, analysis, and advisory services to support 
decision-making throughout the student life cycle. Building on 25 years of 
success in working with education leaders, Eduventures provides 
forward-looking and actionable research based on proprietary market data 
and advisory services that support both strategic and operational 
decision-making. Our recommendations and personalized support enable 
clients to understand the top traits of leaders in critical disciplines and 
evaluate the opportunities presented by new technologies.
 
Eduventures Research is available in EncouraTM Data Lab, a data science and
analytics technology platform available exclusively to ACT | NRCCUA 
members. More information on ACT | NRCCUA, Encoura, and Eduventures 
can be found at encoura.org
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Quality Matters (QM) is an international, U.S.-based non-profit 
organization specializing in standards, processes and professional 
development for quality assurance in online and blended learning. QM 
tools and resources are regularly revised to reflect current research and 
best practices. When you see QM Certification Marks on courses or 
programs, it means they have met  QM Course Design Standards or
QM Program Review Criteria in a rigorous review process.

For more information, visit us at qualitymatters.org
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ONLINE LE ARNING
GOES MAINSTRE AM
What’s Next?
Based on the 2018 CHLOE Sur vey of  Chie f  Onl ine O � icers and Repor t Eduventures

Research

WHAT DOES MAINSTRE AMING ME AN?

WHAT DO COOs WORRY ABOUT ?

Online Undergraduate Enrollment

Centralization of Online
Support Functions

Inclusion of Online in
Core Institutional Processes

Online Graduate Enrollment 

2012 2013 2014 2015 2016

9.7% 10.3% 11.8% 12% 12.5%

% Fully
Online

(as a percent of total enrollment; based on IPEDS data)

2012 2013 2014 2015 2016

20%
22.2%

24.7% 26.1% 27.5%
% Fully
Online

(as a percent of total enrollment; based on IPEDS data)

Mainly Distributed

Mix of Central
and Distributed

Mainly Centralized

18%

30%

45%

Emergence of the Chief Online O�cer

Inclusion in the
Strategic Plan 

87%

Inclusion in
the Regular

Budget Process 

80%

STRATEGIC PLANNING
FACULTY TRAINING

COURSE DEVELOPMENT
BUDGETING

QUALITY ASSURANCE
ACADEMIC LIAISON

MANAGES

ONLINE ORIENTATION
TECH TOOL SELECTION

REGULATORY COMPLIANCE 

PARTICIPATES IN

ONLINE LE ARNING IS STILL GROWING

Competition

Fully Online vs. Blended

WHO OWNS THE ONLINE COURSE?

Change Management:
How Much Change in the Next Few Years?

So Many Choices

ME A SURING THE QUALIT Y OF ONLINE PROGRAMS

Top 5
Reasons to Adopt
New Technology

72% see Growing Competition

for Online Students

Too Many New Online Programs?

Program vs. Enrollment Growth

Students Prefer Blended 

Learning to Fully Online.. .

Choose Blended

Percent of Schools Where Instructional Design 
Support is Optional or Not Available

Building Quality Online Courses

71%
in Community
Colleges

25%
in Largest
Programs
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Institutional
Ownership

48%Faculty
Ownership

Variable or
Unknown

34%

18%

Increase Student
Success (89%)1
Improve the
Faculty Experience
(52%)

2

Solve Technical
Problems (42%)3
Experiment with
New Technology (35%)4
Meet Regulatory
Requirements (27%)5

Top 5
Tools Currently

in Use

LMS (90%)1
Student Integrity
Software (63%)2
Audio/Video
Conferencing (61%)3
Lecture
Capture (59%)4
Online
Proctoring (46%)5

Top 5
Technologies Most

Likely to be Adopted

Adaptive Learning
(55%)

1
Learning
Analytics (54%)2
Student
Dashboards (46%)3
Simulations
& Games (40%)4
Virtual Reality (37%)5

82% have quality standards for
Programs, Courses and Faculty Readiness

70% have quality standards
for Online Student Outcomes

50% have quality standards
for Online Support Services

INNOVATING & MAKING TECHNOLOGY CHOICES

But only 1/3 currently seek
External Quality Assurance

Emphasize BlendedEmphasize Fully Online

9%

48%

...but Institutions Emphasize Fully 

Online over Blended Programs

Strategic
Plan

Online
Learning

AnnualBudget

OnlineLearning

Instructional Designers (IDs) help build better courses

IDs Encourage More

Student-to-student Interaction
IDs Encourage More Consistent

Use of Online Tools

Little or No
Interaction

Some
Interaction

Lots of
Interaction

ID Support
Absent or Optional

ID or Team
Support Required

54%

25%

6%

42% 44%

14%

Without Required
ID Support

With Required
ID Support

46%

24%
19%

29%

Wide Technical Variation Among Courses

Little Technical Variation Among Courses

 

Few Changes

Supplementary Changes

Major Change

Anticipated
Technology

Change

24%

66%

12%

Look for the third CHLOE Report from Quality Matters
and Eduventures Research early in 2019.

66%

National Competitors

Regional CompetitorsLocal Competitors

Large Program >7,500Community Colleges

48%

33%

19%

13%

30%

57%

Fall 2016Fall 2015Fall 2014Fall 2013

y/y Annual Enrollment Growth

y/y New Programs Introduced

Is there a risk of
program oversupply?

34%

1.5%

6.1%
7.7%

1.8%

12.2%

3.5%

8.6%

Source: Eduventures Adult Prospect Survey 2017
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